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Euromonitor International’s Global Market Information Database (GMID) is an integrated online
information system providing business intelligence on industries, countries and consumers.

Understanding the homepage
The homepage provides an overview of the latest industries, countries, consumers and companies information.

Search allows you to find data using either:
enu Search . £ H H H H H
e Menu Search._fmd data Igy selecting categories or countries from the hierarchical menu View a short online Click here for contact
Browse Analysis | Text Search: find data using keywords demonstration on how  details of your local
Browse Analysis: find the latest reports, comment and other analysis we offer to navigate the site office and training
materials

i
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SEARCH ~INDUSTRIES COUNTRIES CONSUMERS COMPANIES GEOGRAPHIES

>
Return to your homepage =3[t toms -

. Wwelcome Wer @
from anywhere on the site —

SEARCH INDUSTRIES

Cansumer markets

SAVED RESEARCH  SUPPORT

B Generation ¥: Consumerists by nature

Euroranitor International's latest Strategy Brisfing "Generation
i Marketing to the Young Ones (18-26s)" examines the drivers
snd dermographics of Generation ¥ and their impact on consumer
markets; how to market...

Access research you
re have saved to your
L&\ Getting started personal account

Click here for a quick tour of the site

Industrial marksts
Service markets
SEARCH COUNTRIES [~}
Econamic indicators

Energy and environment System Announcements =]
IETED 05/23/2007 3:30PM Service unavailable on Saturday, 15 September 2007 betwefn
Foreign trade

Gouarnmant Global FOI inflows: trends and prospects 1zpm and zpm BST

Health

Develaping countries are receiving a rising share of global foreian direct More... Access the help
investment (FOI) inflows. Increasing inward FOI helps generate smployment, wiew all... f”e and glossary
raise praductivity, transfer skills and technology and enhance exports. These ..

Households and homes

Industrial sutput and agriciflturs

IT and communications Latest Reports of terms =
Leizure and lifestyles more headlines... . 100% Home Delivery/takeaway - Maraceo

These links allow you to IO Comment & Bl - afriguis SMDE - Consumer Fasdservice - Horoceo
Tranzpor

qwckly search for data SEARCH CONSUMERS 5 Brazils new middle cass has a growing appetite for consumption = #laddin Groupe - Consumer Foodservice - Moracco

. T Since 2002, Brazil has enjoyed a periad of sustained economic grawth. Cansumer incores  w Cafés/hars - Morooco
using the menu search. The iy have risen across the baard, amid stronger arowth with low inflation, which has boosted feal oL L
categories you see are related il wages. There.., from Country Insight

Households and hames Fast Food - Morocco

Mew launch turns the spotlight on probiotic juices '
This ronth, Maked Juice, a super-premium juice manufacturer in the US, is launching a = Full-service Restaurants - Moroceo
100% juice smoathie with probiotics. Probiotic Tropical Mango will be marketed as an aid to

to the page you are viewing

Incoms
IT and communications
Leizure and lifestyles

Groupe Rahal - Consumer Foodservice - Moroceo
digestive.., from Industry iWatch

= M Mkinsi - Consurmer Foodservice - Morocco

Papulation and peaple

Temepes Wenezuelan VAT cuts balster short-term consumer spending = Non Food Packaging - Hetherlands
TS 5] The aawernment in enezuels is seeking ta maintain purchasing pewer by cutting more reports...

cansumption taxes - VAT has fallen from 14.0% to 9.0% since March 2007. This is only
U 1@  chorttarm.. from Country Tsight .

[#] slobal brand owner Eastern European countries in political difficulties face mixed economic outlook |n5|8hth| comment from

[l s small e armay Serbia, Moldova, and Belarus all face political conflicts with the EU and the West, Althaugh expert ana|ysts . .
e 5 each country has made strides in modzrnising their economies, the scsnomic outiack for Click here to view

[T — these countries... from Country Insight

Comment Renewable energy may be Egypt’s future
Campany Profiles

all reports

The first solar power plant due to open in 2009 is a sign that Egypt is beginning to realise its

Country Reports renewable energy potential, With falling oil production and natural gas... from Country
Global Repores Insight

more comment...
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The navigation bar provides quick access to the latest research Click here to access all comment

Industries: access to comment, key trends ~ Companies: access to comment and profiles
and latest reports for companies analysed across industries
Countries: access to economic, demographic ~ Geographies: consolidates all industry,

and marketing statistics, reports and comment country and consumer information for each
for up to 205 countries country or region

Consumers: access to statistics, reports and

comment on consumers




Searching for data
The Menu Search allows you to access all our data by selecting categories or countries from hierarchical menus.
The number of menus to select from will depend on your subscription and type of search being carried out.

STEP ONE
Select categories
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My Horne > Search >
o Menu Search
These symbols indicate ——— v

the content available for

SELECTED ITEMS =]

[ statistics & Reports G- [ Industries 4| Categories
different categories B commant @ sources T @[ Consumer markets @ Your selected % e
i O néustrial markets B @ categories are * oo
- [ Service markets @ listed here ¥ Cigarartes

X Consumer confidence

X Consumer expenditure

3 Dasths from diseases of respiratory system
¥ Dasths from chronic liver diseases

3 Houzehalds with a monthly dispozable
income ouer US$2,000

3 Houzehalds with a monthly dispozable
inceme ouer US$5,000

&[] Countries and cansumers

-1 [ Econarnic indicators & B @

[ Arnual rates of inflation B 2
[ Balance of payments Bl

Click the [#l icon to expand
categories in the menu

[]Business environment B

3 Consumer confidence B

Double click a category name
to select all subcategories at
one level below

[ Censumer expendiure B @B 8 — [ 0l [E] @

[ consumer prices and costs & B
[]Exchange rates B
[ Fareign direct investrent (FOI) E)
Ocor@
[ Gross national income (GHNI) E B
[] Government expenditure B &
O1incame @2
O Annual gross income E@E
[0 Tax and social security contributions & B
[ Annual disposable income @ & 2
O roverty &
#-[] Energy and environment B
i [] Finance B
#-[] Foreign trade B @
- [] Gowernment B

Selecting category checkboxes
will add them to your search

query

You can also search for

Health @ B @

f- [ Households and homes B

£ | Industrial output and agriculture
#-[]1T and comrmunicstions B

- [] Leisure and lifestyles B @

f-[] Population and people B

s T Y

items in the hierarchy using

- Find Category: fobacca| ] @

Indicates statistics, reports,
comment and sources are
available

Click E= to select
countries and regions

[
=

X Households with 2 monthly dizposable

incame over US$E,000

¥ Population aged 18: January 13t

¥ Population aged 25: January 13t

¥ Population aged 35: January 13t
Heslth

Click the . icon to
delete categories from
your selection

Abour Euromanitor Internations| ®2007 Euramonitor Intemational

the find category function

STEP TWO
Select countries

EUI OR
INTERNATIONAL
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My Hame = Search =
Menu Search neLe @
Predefined geographical PRE-DEFINED SELECTIONS S:L‘E::'ED ITEMS E
! ¢ a Ertics
selections are listed here. e s PETEEE! b
. ASEAN [ asia Pacific BE B Lo ¥ Wine
For example, click on BRIC eRic wstralasis sl B ~——————By double clicking a * spires
to select Brazil, Russia, T | S s, i, i) Australia BEE @ region you select all o
India, China Eurizone por Zeslnd AERE countries one level below X Consumer supendiure
sa [ Eastern Europs B R B  heah
Mercosur I O Latin Arnerica 2EEE ¥ Deasths from dizeases of rezpiratory system
::MWA [ Middle East and Africa BE B 3% Deaths from chronic liver diseases
een - D Morth America 2@ E I::D:::j::‘:;;;;;Dmmw disposable
~OcanadaBEE @ X Househalds with a monthly disposable
) . i Flusa ESE @ income over US$5,000
Click the 1con to - #- [ western Europe B & B 3 Households with a monthly disposable
. income over US$8,000
expand regions and Eoonomic regional totals oo ey vy 150
select individual countries 3¢ Papulation aged 25: January 132
¢ Populstion aged 35: Januzry 15t
Geographies
* China
* India
M Australasia
» Australia
» Mew Zealand
3 Russia
» Brazil
¥ usa
Takes you back to
the categories page . 5 i
Find countries within the menu ghlcktthe 'LC.On ]EO
elete countries from
= your selection
[ statistics i Reports
(B Cemmae i Sourcas Find Geagraphy UsA [=-]
About Euramonitor International A ©2007 Euremonitor International
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Your search item will
be highlighted in red

Once you have built your search

query, click

RUN SEARCH

¢] to

generate your results




Understanding the results page

The results list contains all the data matching your search criteria.

You can view: All Results, Statistics, Reports, Comments, Sources and create a
personalised results list.
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Py Home > K
Results List Click [ to save weLe @

The 42 icon takes you ————3= ®
back to the menu search
to modify selections

your results list———>H &
740 search results found pIMy Selection

W iEw AL RESULTS

BUILD MY SELECTIONS

This icon allows you to

Statistics (165) [3

_ ~Statistics Clicking here allows you to print your results list
Countries and Consumers (58) [ . e
Market sizes (32) B VIEW AL ST 7] <=— view all the statistics data 8 show 10 resut: @
. . . c Sh (te) R

The quickest way to view data is to || 20 0l 00, [Fiter by Geography B Fiter by Tyee EA@ [Fier by Catesory EA@®

click the E [] button || ofHousehold members (7 B2 Category ) P (e =
Household Expenditure by Type of [ Cansumer expenditurs China Countries and Consumers
Household (7) & O Consumer expenditure India Countries and Consumers
Househald Enpenditurs by Age of ] Consumer expenditure These tabs allow you to Australasia  Countries and Consumers
Housshald Head (7) 2 [ Consumer expenditurs filter results by geography, Australis  Countries and Consumers

A summary of the ————>

Housshald Expanditurs by
Econemic Status of Household

O Consumer expenditure

type or category.

Mew Zealand

Countries and Consumers

[ Consumer expenditure B Russia Countries and Consumers
types of data found Head (MR W Consumer expenditars Click @ to apply the filter This drop down Brazil Countries and Consumers
Fousshold Expandiirs 5y Ters | [ Consumer expendiure menu allows you to  usa Courtries snd Consumsrs
O ¢ Evmanans o saciay L DEaths fram diseases of respiratary system change the number  #usrelasiz  Caunries znd Censumers
s " e [ Deaths from diseases of respiratary system . fustralia Countries and Consumers
2 of results displayed
Household Expenditure by Income  REVIEW MY SELECTIONMS
The number of results —————3 "% 12345, 17Nt
. Reports (141) &
returned are in brackets s Bl (RS esorts
Country Reports (36) &
Comment (269) [ Sishow 10 resuls B @
Sources (165) %
Title ~  Geography ~ Type w  SubType v  Date -

Clicking on the & icon allows
you to view all country reports

Allied Domecy Plc United Kingdom Company Profiles
allied Domeeq Spirits USA usa Company Profiles
Allied Liquar Msrchants Ltd Hew Zsaland  Company Profiles
Anheuser-Busch Cos Inc usa Company Profiles

Company Factfile 01/03/2006
Company Factfile 01/03/2006
Company Factfile 01/03/2006
Company Factfile 01/03/2006

0
]
]
O
O
O
O
O
O
O

REVIEW MV SELECTIGNS

Anhui Gujing Distillery Co Ltd China Company Profiles Company Factfile 01/03/2006
Asahi Braweries Ltd Japan Company Profiles Company Factfile 01/03/2006
Asia Pacific Breweries (S) Pte Ltd Singapore Company Profiles Company Factfile 01/03/2006
Bacardi & Co Ltd Bermuda Company Profiles Company Factfile 01/03/2006
Bacardi USA usA Company Profiles Company Factfile 01/03/2006
Barton Beers Ltd - Gambrinus Co usA Company Profiles Company Factfile 01/03/2006

Creating a personalised results list
The results list highlights all matching statistics, reports and comment from your
research criteria. This can be filtered to build a tailored list of results.
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My Home = :
Results List 2. . . HELP @
The 42 icon takes you —————=|® Expand menu to review your selections ER

740 search results found ~My Selection

back to the menu search
to modify selections

BUILD MY SELECTIONS

VW ALL RESULTS

[ «<———+——3.
ceogaphy CliCk tO View your

Statistics (165) &

Del  Info Type  Title Type
Countries and Consumers (68) (2 _ _
Markar Sizas (32) B2 X Statistics  Consumer expenditure Brazil pergonahsed Results List Countries and Consumers
srker Sizes (32) B
B e ¥ Ststistics  Consumer expenditurs UsA e —
ampany Shares (16) B3 =
sl £ ipendleast by g | 5 Statistics’ Beep Brazil Market Sizes
af Household Members (7) 2 X statistis Beer usa Market Sizes
Housshald Expenditure by Type of . Ststistics  Wine Brazil Market Sizes
Housshald (7) & ¥ ctatistics  Wine usA Market Sizes
Househald Expenditure by Ags of % Reports  Allisd Domeed Spirits USA UsA Company Profiles
Household Head (7) B > Reports Beer - Russia Russia Country Reports
Household Expenditure by ¥ Reports  Cigarettes - Russia Russia Country Reports
Econamic Status of Househeld X Reports  Cansumer Lifestyles - US UsA Courtry Reports
Head (71 B2 ¥ Comment Beer gonales: Aleohol is the latest  Asia Pacific, Czech Republic, Eastern Europe, France, Ireland, Japan, North America, Russia, Sout... Industry Trends
Household Expanditure by Tenure cosmetics craze
@B ¥ Comment Belsrus: The new frontier for besr  Eastern Europe, Russis, Ukraine Country Focus
Huusehald Efpendityre by Region in Eastsrn Europs
= X Comment For US whiskey, success has its africa and Middle East, Asia Parific, Australasia, Australia, Canada, China, Eastern Europe, Germ... Corporate Insight
Household Enpenditure by Income price
OB > Sources  MNational Research Corporation UsA Audit & Survey Company
¥ Sources  Ststs Committes of the Russian  Russia Official Organisation
Reports (141) 7 Federation on Statistics
Company Profiles (105) 7 (GOSKOMSTAT)
e C g unitry Reports (36) @
Filter Results List to T

Comment (269) [&

show country reports

Sources (165) I3 &/show 10 resuls B @
T Tl Fiter by Geography E@ Fitter by Type E@ [Fiter by category EM@® ~€——Filter results list using the
Category drop down boxes. ~ | Geography ~ | Type -
[ Consumer expenditure . . China Courtries and Consumers
[ consumer expenditure CI'Ck @ to app|y the ﬁlter Indis Countries and Consumers
O consumer expenditure Australasia  Countries and Consumers
[ Consumer expenditure Australia Countries and Consumers

O consumer expenditure Mew Zealand Countries and Consumers

1
N O consumer expenditure Russia Countries and Consumers
Tick boxes to select data 3[4 Consumer expenditure Brazil Countries and Consumers

Consumer expenditure usa
[ Deaths from diseases of respiratory systern
[ Deaths from diseases of respiratory system

you want to add to your Countriss and Consumers
personalised results list

Australasia Countries and Consumers

Australia Countries and Consumers

www.portal.euromonitor.com




Analysing your results

When you click View All Results on the Results List, Statistics, Reports, Comments and Sources display automatically.

Navigate from statistics to reports, sources and related results using the tabs at the top of the results pages.

Easily navigate between results When il: appears you can create a graph of the whole table

EUROMONITC
Clicking here will return GMID - Global Market Infofmation Database i’ TERNATIONAL
P SEARCH INDUSTRIES COUNTRIES CONSUMERS COMPANIES GEOGRAPHIES SAYED RESEARCH  SUPPORT
to the results list view
* * * . HELP @
Reports  Comment  Information Sources  Related Reports Click u to rank data
il g H& b
il P}
i 0| }STATISTICS TYPES
Expgn.d to VI,eW all =_—— Market Sizes ¢ Historic ® Retail Yalue RSP ¢ US$ mn e Fixed 2006 Exchange Rates # Value at Current Prices
statistics available Key: B Related Reports B Related Comment th Chart for this Row M Company Shares
e - TT T T B M T T
> Local currency 3
C ddata 00 Wir s (y-oy e raes) Cosmetics and toiletries 6,842.4 75324 8,467,9 9,528.9 10,556 2 11,7000
onvert data UsH (fined ex rates) Shamnpoo 370.7 501.8 740.8 a08.0 1,069.8 1,307.8
. Euro (y-0-y ex rates) 2-in-1 products 953.2 9319 8026 742.9 6471 537.2
Use analysis tool to create | Euro (fxed s# racss) Conditioners 153.2 163.1 1759 1936 2228 274.8
customised datasets N Styling agants 109.5 113.8 118.2 1234 128.2 134.1
. £ (e fares) Colourants B84.5 97.3 109.9 12z2.4 133.8 147 .6
Currency conversions | S S Colour cosmetics 663.3 746.1 8555 56,3 1,054.6 1,168.6
Local currency, $,€,£,Yen, Swiss Franc |~ ~ At ied sy Cosmetics and tailetries 2,994.0 5,176.2 3,347 .7 3,517.2 3,734.0 4,000.3
CHE (pasyerass), | B Sharnpoo 2184 2418 2653 2614 3046 3363
Current/constant | CHE (fed o ranes) R prodies . - E p . :
Assess the impact of inflation by - Current/constant Conditioners 345.2 375.3 4025 429.7 484.0 499.8
swapping the current (nominal) to Bk maltelis: = Styling agents 5.5 61 5.7 73 8.2 a1
I I d [0 = Colourants 54.4 59.6 B4.5 69.4 76.7 85.0
constant (real) value data 3| ~ CHANGE SELECTIONS S Calour cosmetics 335 435 571 835 1119 1466
. . . PChange Time Series Russia
Unit muItlpI!e‘r - }Changs Data Typas [JE=:tE Casmetics and toiletries 3,683.4 4,639.5 5,665.5 £,446.9 74264 8,452 .6
Thousands, millions, billions ~Change Cabegories LG Shampon 292.7 3367 386.4 435.7 487.3 L8
. [0 B 2-in-1 praducts 81.0 98.8 115.8 128.9 138.3 147.3
Volume conversions - Consumer marksts O = Conditioners 9.8 9.3 oz.6 1069 1218 141.2
Litres, Hecto-litres, UK/US barrels, 0 e Styling agents 0.0 576 1146 1296 153.3 1674
. . [0 = Colourants 205.3 282.8 378.8 4477 524.9 621.8
Cases of different sizes
Colour cosmetics 5134 29,5 7671 5818 9937 1,103.8
Pchange Geographies
Growth . View related reports Cosmetics and toilstries 8,437.3 9,057.7 11,660.0 13,793.7 16,1357 18,202.9
Year-On-Year growth, period Shampao 503.5 614.1 755.9 9z8.8 1,013.8 1,101.0
growth, growth index Chart data 2-in-1 products 21.5 27.7 29.4 26.5 25.2 4.2
Conditioners 6920 5387 1,018.1 1,356.7 1,607.7 1,604.6
Per capita/households Styling sgents 58.2 538 714 822 854 6.7
EE l'l Colourants 542.4 777.3 G62.0 1,090.9 1,236.0 1,381.8
= Colour cosmetics 724.5 8524 8615 1,022,8 1,227.4 1,430.3
Change selection . defintions | Region definitions | Caleulation varisbles ————— (lick here to find data definitions and conversion values
Use the drop d boxes to ch View related comment g..o.
se the drop down boxes to change

the information displayed in a results
table. For example, view forecasts,
change categories and countries

Create unique totals by summing selected rows.
Use the check boxes to specify which rows to sum

@ Group and sum all rows @ Percentage button

ﬁ Pivot rows and columns B
@ Change groupings button
Navigation and output

Depending on the type of results you have selected, there are a number
of ways in which you can navigate and output your analysis easily.

EUROMONITOR
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INDUSTRIES ~ COUNTRIES
My Home = Results =

SEARCH CONSUMERS  COMPANIES  GEOGRAPHIES

Easily navigate to supporting
statistics and comment

SAYED RESEARCH  SUPPORT

Output options ] HeLP @
Ststistics  Reports | Comment o Ry
E Expor‘[ to Word » E‘\@ RELATED INFORMATION
*TABLE OF CONTENTS . . ) Statistics E
@ Export to Excel EXECUTIVE SUMMARY .| Alcoholic Drinks - Russia [ T—
p Mew Requlations Aim To Reduce 12 5ep 2007
Industry Reports <]

Ilegal Trade in Wine and Spirits H
Reds/high-strength Premines View whole report
Remainz The Mozt Dynamic

Perfarmer in The Market

EXECUTIYE SUMMARY

1 Export to PDF
= Print

E Save to Saved Research

MNew regulations aim to reduce illegal trade in wine and spirits
Beer Continues To Parform Well X . . X . X
Russia’s alcoholic drinks market experienced radical changes during 2008, This was mainly due to government actions aimed at curbing the

illeqsl production and trade of alcoholic drinks products in the country, Mew legislation introduced in July enfarced stats requlstions on spirits
and wine products. The regulations gaverning the production, importstion and sale of spirits products were changed, while imperts of wine
products fram Georgia and Maldavia were stopped, Unlike spirits and wine, which both experienced product shortages arising from the
legislative changes, the beer sector remained unaffscted by the new requlations snd performed well sbave expectations.

s Local Production of Premium
Brands Increases
Mew Regulations for Imparting
Spirits Products Come Intn
Force
KEY TRENDS AND DEVELOPMENTS RTDs/fhigh-strength premixes remains the most dynamic performer in the market
Trend Towards Consolidation

Continuss in Besr RTDs/high-strength premixes remained the youngest aloohelic drinks sectar in Russia in 2006, having been initisted towards the end of the
19905, RTDs/high-strength premixes praducts quickly proved popular with lacal consumers, and the sector developed at a rapid pace
throughout the review period to become an integral part of the market. This dynamism was still evident in 2008, with RTDs/high-strength
premixss shawing significantly fastsr growth in valume and current valus terms than beer, the second best perfarming sectar. Growth in
current value sales was driven by new product launches and various promotional campaigns, with spirit-based RTDs showing the most
impressive develapment. Overall, in 2006 RTDs/high-strength premixes was still characterised by the impulse nature of demand for products,
a5 well 55 5 low lsvel of cansumer loyafty towards individusl brands.

Mew Laws Crack Down on Illagal

Navigate to the sections ————>
of interest within a report

Production and Distribution of

-

Spirits Products

Beer continues to perform well as local production of premium brands increases

Wihile it is no longer as celebrated a fisld for invastors in Russia as was once the cass, beer still shawed a very impressive performance in
2008, with retail current value sales growing at over twice the rate of wolume sales, Faster growth in current value terms was attributable to
an increase in local praduction of premium brands, while unusually warm suturan weather spurred growth in velume sales, particularly in the
off-trade channsl.

New regulations for importing spirits products come into force

The spirits sector witnesssd major changes with regard to the distribution of imparted praducts in 2008, In the past, imparted spirits products
were kept in customs warehouses before being collected by distributers, In 2006, these customs warehouses ceased to exist,

Procedures far the importing and local praduction of alcahal drinks products in general were also changed. The gevernment's greatest
accomplishmant in this regard was its sucoess in securing the most sffactive element of trademark pratection ss & Faderal Law.

These new measures should bring s greater degree of requlation ta aloshalic drinks in Russia, making production and distribution processss
mare transparent while also reducing the seale of illegal or "grey” trade in the market.

next...

Boer - Russia
Cider/perry - Russia
Ruds/high-strangth Premises - Russia
Spirits - Russis

Wine - Russia

=

Daguine WKZ 240 - Alcoholic Drinks -
Russia

Company Profiles

Tuan Taranou Pivovarny GK - Alcoholic
Drinks - Russis

Kedr OAG - Alcaholic Drinks - Russis
Ladoga PG 240 - Alcohalic Drinks -
Russia

Ochakowe MPBK ZA0 - Aleshelic Drinks
- Russia

ost-alko 240 - Alcoholic Drinks -
Russia

Topaz LVZ ZAC - Alcohalic Drinks -
Ruszia

Vens OAGC - Aleohalic Drinks - Russia

=

Comment

Pernod Ricard spruce up Beefeater for
premium growth

Esstern EUPopean consumers go west
Amstel aims for the high street and
beyand

U Group - Geing Slobal

Ukranians go global in search of vadka
reuards

Faster's without Foster's, what newt?
Russians 9o westin sesrch of vodka gold
Walt-based soft drinks — finding new
paths to growth

Part wine industry: in need of surgery
Predictions for the Beer Industry in
2008
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