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                      THE INNOVATION. . . 

Organizing the unorganized farmers through the use of Internet 
kiosks provides a two-way means of selling and buying that both 
opens markets and empowers the poor. Such a local franchise-
based kiosk, with EID Parry sharing the risk and cost, acts as an 
Internet café, providing access to information and education as well. 
 

The Murugappa Group: A Brief History 
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