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W hich career pays the most money 
coming out of business school? 
That question was top of mind  

for Amin Irving, BBA ’99, during a 
“meet-the-professors” night prior to his 
first class at Ross.

Pursue a career you enjoy, regardless 
of the salary, the faculty urged. But that 
wasn’t what Irving wanted to hear.

“I kept pressing,” Irving says. “So they 
said, ‘If you really want to know, it’s  
investment banking.’ But they kept telling  
me to find something that makes me 
happy. I thought, ‘Screw that. I’ll be happy 
when I make some money.’”

Ten years out of business school brings 
some valued perspective. “Boy, I wish I 
would have listened at the time,” Irving 
now admits.

Detour De Force Today, Irving is 
president of affordable housing developer 
Ginosko Development Co. in Milford, 
Mich. As it turns out, developing afford-
able housing is the “something that makes 

him happy,” but his path there was a 
circuitous one. 

Irving says the real estate bug hit shortly 
after he graduated from high school. His 
mother had passed away, and he had to 
sell the house. When the broker suggested 
listing at one price, Irving pushed for 
$20,000 more — and got it. “I thought, 
‘This real estate thing is easy.’” 

During his junior year at Ross, Irving 
pursued an internship in real estate 
equity placement at Citigroup in New 
York. He worked on financial analyses for 
sale-leaseback and synthetic lease deals 
of more than $450 million that included 
work for Huntington Bank and Samsung 
properties. The hours were grueling, but 
the pay was great. 

There was only one problem. “I built 
it up in my mind that it would be the 
greatest thing ever, but it didn’t buy me 
happiness,” Irving says. “I knew I couldn’t 
do it for the rest of my life.”

Things got interesting in his senior year 
when Citigroup offered him a full-time 

position, complete with moving expenses 
and a pre-approved mortgage. At first, 
Irving accepted.

“But as that start date got closer and 
closer, the more miserable and depressed 
I became,” he says. “I knew what I was 
getting into, and I didn’t want to do it.” 
After much soul searching, Irving faxed 
Citigroup a resignation letter. 

With no job and no backup plan, he 
decided to call Ross alumni living in the 
Lansing, Mich., area.

“I didn’t ask anyone for a job, just about 
their paths to success,” he says. 

One alumnus, Richard Nowakowski, 
BBA ’73/MBA ’75, needed a financial 
analyst for Community Choice Michigan 
(CCM), a Medicaid-managed healthcare 
plan, and asked Irving to submit a resume. 
It turned out to be a good fit.

“Amin was a quick study, a very moti-
vated young man,” Nowakowski says.

Irving enjoyed working at CCM, but  
he started thinking about real estate again 
after meeting an affordable housing  
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Catherine DeMille, BBA ’96, has been 
named director, systems engineering, for 
CME Group. Cathy is responsible for 
managing the company’s open systems 
and storage platforms, data center  
computer infrastructure, and technology  
support financial controls. Prior to join-
ing the company in 2003, she held IT 
consulting roles at Arthur Andersen and 
Deloitte Consulting. CME Group is the 
world’s largest and most diverse deriva-
tives exchange.

Robert Feller, MBA ’96, is CFO at  
Scientific Learning. The company  
creates educational software that 
accelerates learning by improving the 
processing efficiency of the brain.

Bob came to the firm with 18 years of 
financial leadership and auditing experi-
ence, including positions in financial 
management at both Fortune 500 and 
start-up firms. Most recently, he worked 
as vice president, finance and adminis-
tration, at AdBrite Inc., which operates 
an Internet-based advertising market-
place. Prior to AdBrite, he served in  
financial leadership positions of increas-
ing responsibility at salesforce.com, 
a leading provider of Internet-based 
customer relationship management soft-
ware. His last position at salesforce.com  
was vice president, finance.

Hinesh Patel, MBA ’96, has been 
appointed vice president of business 
development and strategy at Hillen-
brand Inc. Hinesh is part of Hillenbrand’s 
executive management team, working to 
identify and execute strategic initiatives 
that will drive growth and shareholder 
value across the organization. He most 
recently served as director of strategy 
and business development for Hon-
eywell, where he started his career as a 
manufacturing process engineer. In the 
intervening years, Hinesh held manage-
ment roles in strategy and development  

at Milliken & Company, Caspian Networks,  
Eaton Corp., and Arthur D. Little.

Timothy Griffith, MBA ’97, has joined 
Aleris International Inc. as senior vice 
president and treasurer. Previously, 
Tim had served as vice president and 
treasurer for Cooper-Standard Automo-
tive, responsible for the global treasury 
function, including global liquidity, 
capital markets interface, financial risk 
management, credit, investor relations, 
investment oversight of defined benefit 
and contribution plans, and commercial 
banking relationships. Aleris International 
is a global leader in aluminum rolled 
products and extrusions, aluminum recy-
cling, and specification alloy production. 
Headquartered in Beachwood, Ohio, 
the company operates more than 40 
production facilities in North America, 
Europe, South America, and Asia.

Matthew Moore, MBA ’00, has joined 
Winshuttle, the leading provider of data 
entry and extraction tools for SAP users, 
as vice president of marketing. He  
oversees all aspects of global marketing  
for Winshuttle’s award-winning data 
management software and will spear-
head efforts to build a global brand. 
Before this, he was vice president of 
independent software vendor programs 
at Dexterra, the leading mobile platform 
provider. Prior to that, he founded Wing-
man Mobile, enabling customers to 
improve productivity, reduce operating 
costs, increase revenue, and enhance 
customer service by eliminating manual, 
paper-based business processes.

Simone Pollard, MBA ’00, is assistant 
dean of graduate business programs  
at Villanova University. Simone joined 
the Villanova School of Business in the  
summer of 2006 after her inaugural stint 
in academia at the Eller College of 
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veteran at a church event. Ginosko  
Development Co.’s John Hayes had 
been redeveloping multiple-family 
buildings for years, and his partners had 
recently retired. 

“The timing was just right,” Hayes 
says. “I was looking to mentor some-
body, and he just gravitated to the 
business.”

GooD Deal Irving joined Ginosko full 
time in 2006. His first deal was for a 
175-unit building in Battle Creek, Mich. 
The company has done affordable hous-
ing redevelopments in Chicago, Detroit, 
and various cities in Ohio, and recent 
projects have ranged in size from 52 to 
525 units. The company’s revenue has 
grown from just over $1.1 million in 
2002 to more than $5.1 million last year. 
Irving estimates he has about 13 of his 
own projects in the pipeline right now. 

Deals are admittedly harder to do 
these days in light of the troubled 
economy. In affordable housing, the 
government awards developers like 
Ginosko dollar-for-dollar tax credits, 
which are then sold on the open market 
to fund the project. With the tax credits, 
affordable housing developers use much 
less debt than market-rate developers, 
so rents can stay low. 

Unfortunately, the market for tax 
credits has largely dried up. Fortu-
nately, Irving says, Ginosko has little 
debt and enough reserves to weather 
the storm.

“There is still a market for affordable 
housing if the deal is good enough,” he 
says. “Luckily, most of my deals are good 
enough.”

More important, Irving has found 
happiness at work.

“I love this, partly because I feel I’m 
doing things for people less fortunate,” 
he says. “That’s kind of cool. I never  
really cared what kind of real estate I 
was doing. I just wanted to be involved 
in it. I don’t know why I like it so much. 
I just do.”    —Terry Kosdrosky
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