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SALLY FISHER, MBA 00, is a director in corporate real estate and facilities manage-
ment, based in Los Angeles. She sums up her job as “making sure a corporation
gets what it needs out of its real estate.” It’s not the only capacity in which Sally
looks out for others. Her passion for outdoor adventure and mountaineering not
only led her to the top of an Andean peak, it also landed her a previous stint as a
search and rescue volunteer in the Sierra Nevada. These days Sally has set aside
her ice ax for a different volunteer gig — serving on the Ross School’s 10-Year
Reunion Committee. She knows first-hand the power of the Ross connection —

she met her husband, La Vonn Gilbert, BBA ’91/MBA 00, during her second year.

What keeps you up at night? The economic
uncertainty in recent years has done it a few
times. Commercial real estate was hit hard,
but it's gotten better.

What'’s a recent album/CD you bought?

A disc by Laura Pausini. She’s an ltalian singer
who has been successful in Spanish. | lived

in Spain for a year, so it reminds me of positive
memories.

What's on your iPod? Fleetwood Mac,

Cat Stevens, Bobby Darin, ABBA, Lady Gaga,
and Travie McCoy. A bit eclectic, but | quess
that’s a bit like me.

What's the one thing you learned in business
school that you'll never forget? At the end
of the day, the fundamentals of business are
what matter most.

Guilty pleasure? A day at the spa.

First job? A newspaper route when | was
about 12 or 13.

Best business decision? Throughout my
career, ['ve been good at turnarounds —
pulling together a cross-functional team,
problem-solving our way to new strategies,
and driving change for improved results.
What's the most thrilling/adventurous
thing you've ever done? Summitted a peak
in the Bolivian Andes that was almost 20,000
feet. | was in my late 20s. Mountaineering was
a passion at the time.

Most important room in your home?

The kitchen.

First website you access in the morning?
Email and news.

Favorite comfort food? Ice cream. And |

often enjoy a glass of port.

Favorite line from a movie? “Major Strasser has
been shot. Round up the usual suspects.” —Claude
Rains (as Captain Renault) in Casablanca.

Three people, living or dead, you'd have
over to dinner? Hillary Clinton, Al Gore,

and Barack Obama.

Favorite sport to watch? Gymnastics.

What gets you out of bed in the morning?
Our dogs and the sun.

Where would you retire? Santa Barbara

or Costa Rica.

What's one of the last books you've read?
Memoirs of a Geisha by Arthur Golden continues
to be a favorite. Brothers and Sisters by

Bebe Moore Campbell was really fun.

If you could read anyone’s mind, whose
would it be? Our dogs’. Three schnauzers.

So full of personality.

What did you want to be when you were
akid? A doctor. | even pursued pre-med in
undergrad. | found out, though, that | loved
finance and business in general.

Personal hero (and why)? La Vonn, my
husband. He's been an athlete all his life.

He motivates me to stay active and keep

a balanced lifestyle.
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Alumni Activities - club evenls

2010 Classes Establish Gifts, Leave Legacies

New Ross alumni across a variety of degree programs chose to make their mark

on both the campus and future business students through the following class gifts.

BBA - MREACH Fund and Media Fund

In memory of the late Rob Koonce, part

of the BBA Class of 2010 gift supports

MREACH (Michigan Ross School of Business

Enriching Academics in Collaboration with

High Schools). As executive director of the

program, Koonce brought underrepresented

high school students to Ross to learn about

business and accounting fundamentals, as well

as the college planning process. He joined

Ross in 2004 as director of undergraduate

affairs. He passed away in November 2009.
Part of the Class of 2010 class gift also

will go toward a media fund to establish a

television lounge in the communal lower

level of the main building. The lounge will

offer students the chance to access live news

sources and important televised events.

Erb - Alumni Scholarship Fund
Dual-degree graduates of the Frederick
A. and Barbara M. Erb Institute for Global
Sustainable Enterprise chose to support
the Erb Alumni Scholarship Fund. The
Erb Family Foundation has agreed to
grant an additional $200,000 to cover a
scholarship shortfall for the Erb Class of
2011. The Erbs will match every dollar,

up to $200,000, donated for student

support next year.

Executive MBA - Executive Residence
Lounge Dedication, ExecMAP, and Executive
MBA Service-Oriented Scholarship Fund
Graduating EMBAs allocated a portion

of their gift to the naming of the seventh

floor lounge in the Executive Residence.
Monies also will be directed toward future
Executive Multidisciplinary Action Projects.

In addition, the class endowed a service-
oriented scholarship to support Executive
MBA students with backgrounds in the military,

law enforcement, firefighting, and more.

MAcc - MAcc Alumni Scholarship Fund

The MAcc Class of 2010 is supporting the
MAcc Alumni Scholarship Fund, which
directly benefits the MAcc Program and its
students. The goal is to help fund an increasing
number of students’ tuition and pave the way
for future MAcc candidates.

MBA - Social Venture Fund

The MBA Class of 2010 gift supports the
establishment of the Social Venture Fund (SvF).
SvF will target and invest in innovative compa-
nies that respond to societal needs that would
otherwise not be met as effectively or at all by
other market players. SvF aims to optimize the
blended value of financial and social returns on
investments and to support the educational
mission of Ross regarding socially and

environmentally driven venture investing.

All business school graduates now can reach the Alumni Relations office at

rossalumni@umich.edu. Email sent to our original address will be forwarded

for several months, but we suggest you update your contacts today.

48  DIVIDEND FALL2010

Graduation Day
At 2010 Commencement, Ross invited
newly minted alumni to grab their loved
ones, strike a pose, and commemorate the

momentous occasion. View all images at

http://tinyurl.com/rosscelebration10.

PHOTOS BY SCOTT STEWART



Pre-Reunion Events Set the Stage for Ann Arbor Weekend

Alumni clubs in New York and Chicago hosted pre-Reunion happy
hours for the classes of 2000 and 2005 in August. The events
encouraged alumni to reconnect, network, and make plans for
Reunion Weekend in October. New York Ross Alumni Club president
Cecil Shepherd, MBA ’00, served as greeter at the New York event.
“It was a good opportunity for people to share plans about heading
out to Ann Arbor,” he says. “And for people who won't be able to
make it to Reunion, it was a good substitute.” Sophia Luong, AB 08,
assistant director of the recent graduate program, estimates about
60 to 70 percent of the alumni who attended the pre-Reunion events
(who were not only from the classes of 2000 or 2005) also will be
at Reunion. “The pre-Reunion events are like a pep rally for the Ann
Arbor event,” she says. “There might be more of a reason to come
back to campus if you connect with people in the area beforehand.”

New York alumni Rahul Sharma, MBA 05, David Bruhowzki, MBA "05, Patricia Buck, MBA "01,
and Russatta Buford, MBA 05, enjoy some pre-Reunion festivities in the Big Apple.

Chicago Club Establishes Ross Nonprofit Initiative

Members of the Ross Alumni Club of Chi-
cago recently established the Ross Nonprofit
Initiative. The goal is twofold: to contribute to
the community and provide a forum for alumni
to pursue a common interest — philanthropy.
In early 2010 the club partnered with the
Taproot Foundation, a national organization
that enables business professionals to donate
skills in marketing, human resources, strategy,
and more to local nonprofits.

In May the Chicago club launched its first
outreach with Casa Central, the city’s largest
Hispanic-oriented social service agency. The
organization has more than 450 employees
and a budget of $16 million. It serves local
youth and senior citizens as well as homeless
families and victims of domestic violence.

“The breadth of Casa Central’s services,
the depth of the staff's knowledge, and its
passion for helping the community are very
impressive,” says Kevin Williams, MBA "86.

The organization had not updated its fund-
raising materials in 16 years. Enter club board
member Hugh Jedwill, MBA ’04, who served
as account director on a new brochure project.

Other club members playing key roles included

project leader Williams, marketing manager
Paras Parekh, AB '94, and copy editor
Lakshmi Bhargrave, MBA ’'09.

Meanwhile, Kelene Soltosz, MBA "10,
served as community manager with the goal
of creating other volunteer opportunities
beyond the scope of the specific marketing
initiative — offering interviewing skills and
resume writing to Casa Central’s constituents,
among other things.

“Taproot already has a great process for
providing strategic services for nonprofits,”
say Jedwill. “And our alumni club provides
a qualified team familiar with this process

through our shared experiences with MAP

[Ross Multidisciplinary Action Projects course].”

Chicago club co-president Brian Schwartz,
BBA 05, says the Ross Nonprofit Initiative
has helped grow the alumni base while offering
alternative programming to members. “It’s a
great way to build our club brand, as well as
the Ross brand, in the Chicago community,”
he says.

The board has since applied for and been
awarded the club’s second project, which

launched in September. This time Chicago

alumni are producing a messaging and brand
strategy for Family Matters, based on the
city’s north side. The organization has grown
dramatically in recent years, from a single
program working with 10 families to its current
structure of five programs supporting more
than 400 children and families. It also works
with some 325 volunteers.

Jedwill once again is serving as account
director. Dennis Roy, MBA 74, is project
manager; Anne Kristan Bommi, MBA '04,
is brand strategist; Jennifer Hobbs, BBA 02,
is copy editor; and Joey Kesner, MAcc 05,
is community manager.

“There is a great fit between Ross’ equity
in leadership in thought and action’ and the
mission of Taproot,” says Schwartz. “We've
worked with them to create this opportunity
for an alumni group — a capacity they didn’t
originally have. Since Taproot is a national
foundation, it means Ross can scale with
the organization as opportunities arise for
other alumni chapters to participate with
local nonprofits.”

Contact Jedwill at hugh@mobileanthem.
com or 312-235-2821 for more information.
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Alumni Activities - c/ub events

1 Ralph Johnson, MBA ’92, returned to Ann Arbor as a speaker at the 2009 Black Business
Students Association Conference.

2 Dean Robert Dolan joined Jocelyn Butcher, MBA '09, and Joffrey Wilson, MBA 09,
during the 2009 Black Business Students Association Conference.

8 CNN’s Sanjay Gupta, BS "90/MD "93 (third from left), and MSNBC's Richard Lui, MBA 01
(fifth from left), were among U-M and Ross alumni who welcomed area students to the
business school family.

4 George Pilko, MBA '73, was the featured guest at Houston's inaugural Distinguished Alumni
Dinner in June. Seated from left: Greg Lahrman, MBA '09, Candace TenBrink, MBA 97,
Dick Yehle, MBA 74, John Maxwell, BBA ’08, Erik Carrington, BBA '94, Phil Sotak,
MBA 89, Julian Khaira, BBA 08, Pilko, and Lynne Cole, MBA '86.

5 On a beautiful California morning, five intrepid alumni set out on a three-hour tour of the
San Pedro Channel to experience the tail end of the grey whale southern migration. From left:

Misbah Tahir, MBA 04, Per Larson, MBA "05, Eric Yang, MBA '03, Maricel Ramos, MBA 96,
and Susan Orge, MBA "08. Two whales and countless dolphins provided entertainment.

6 Ross alumnae gathered in LA. recently for a women's networking luncheon, featuring WTAS LLC's
Susan Amster, BBA '79 (front right), CB Richard Ellis Investors’ Laurie Romanak, BBA 82,
and MGM’s Carol Campbell-Larson, MBA "83 (left, second from back and back, respectively).
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7 Ross volunteers joined Kids Against Hunger to pack nearly 4,000 meals for victims of the
earthquake in Haiti. Standing, from left: Jian Mao, MBA '09, Paulomi Shah, MBA 09,
Jackie Marshall, Sean Marshall, MBA 09, Thomas Evans, Eng’09, and Maya Bhat,
MBA’09. Sitting, from left: Sara Tan (formerly of the Ross Leadership Initiative) and
Kevin Tan, MBA'09.

8 In July Ross alumni in India hosted a Go Blue sendoff for newly admitted Ross students
from the area.

9 Softball-playing alumni recently brought a little sweat equity to the ball field. From left:
Miki Rosenbluth AB 97, Cecil Shepherd, MBA’00, Todd Rosenbluth, BGS 97,
Michael Lieberman, BBA '97, and future Wolverine Eli Rosenbluth.

10 New York club president Cecil Shepherd, MBA 00, knocks one out of the park.

11 Lee Quackenbush, BBA "1, winner of the U-M Alumni Association’s Michigan
Apprentice program, visited New York's financial district during his internship in August.
Many thanks to Rodrigo Leyton, MBA "00, executive director at Morgan Stanley,
for allowing Quackenbush to shadow him during his visit.

12 A March happy hour in Seattle brought together alumni, newly admitted students, and current
students traveling for the Multidisciplinary Action Projects (MAP) course. (See story, p. 47)
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Alumni Activities - c/ub events
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1 New Ross students (front, from left) Chang Yuan Yu, Xiaogi Tang, Jiawen Mou,
and Jiangxue Tian received a warm welcome to the Ross family in June.

2 The Southeast Michigan Club River Paddle attracted 52 canoe aficionados.
Amazingly, everyone stayed dry.

3 Sunil Thakur, MBA "04, paddles one of 21 canoes filled with Ross alumni during
the Southeast Michigan Club River Paddle this summer.

4 Alumni in Japan threw their own local version of Go Blue Rendezvous to celebrate
newly admitted students to Ross.

5 Ross alumni rallied around Haitian-born Al Leandre, MBA 02 (left), to raise funds
for earthquake victims in his home nation. Pictured with Al (from left) are Marisa Uchin,
MBA 04, and Al's wife, Lisa Leandre.

6 From left: David Matuszewski, BBA 83, Laura Richardson, MBA '90, and
Jeff Ouellette, BBA '82, enjoy a recent happy hour with other D.C.-based alumni.



Susan Meyer // BBA/MA'89

As a partner at Ernst & Young in the San Francisco Bay Area,

Susan specializes in advising on mergers, acquisitions, and divestitures.
Though she came to the University of Michigan with plans to be

a doctor, Susan discovered business after taking her first accounting
course. It was a good fit: She has been with E&Y for more than

21 years. Susan recently endowed two need-based scholarships

to support undergrads at Ross. One is named in honor of her

parents, Henry and Jewell Meyer.

3 Reasons
to Give

1 Pay it Forward

As a kid | was inspired by the story of a wealthy
businessman who promised an inner city elementary
school class that he would support them if they were
accepted into college. That promise gave them hope
and motivation. | knew | would do the same thing
once | had the means.

Leave a Legacy

Endowing a scholarship has been a dream since my
college years. It's rewarding to help someone else have
the same opportunity for a Ross education that | did.
It's been so helpful throughout my career. My goal is
to have a long-term impact, and | hope the people
who follow me will feel the same.

Stay Connected

| give to Ross because | believe in it. One of my best
memories is teaching during the last year of my MAcc
program. It was gratifying to interact with the next group
of students. Once you start making that connection,

it just becomes part of your DNA.

www.bus.umich.edu/alumnicommunity/give EAMICHIGAN

ROSS SCHOOL OF BUSINESS




ClaSS NOtGS alumni updates

Terrence Ryan, MBA’72, recently was elected
to Trinity Strategic Consulting Inc.s board
of directors. Terrence is an executive VP for
Panda Automotive and teaches marketing
and global courses at Winthrop University
in Rock Hill, SC., and the University of
Phoenix’s Charlotte, N.C., campus. For
most of his career he has worked in the
auto and telecommunications industries,
holding positions at Ford Motor Co.,, Toyota
Motor Corp.,, Cellular Communications
Inc., and Southern Ohio Telephone Co. In
addition, he directed business development,
implementation, and launch strategies

for International CableTel/NTL (now
Virgin Media). Terrence also has been a
co-founder, chair, and director of charities,
community organizations, and business

associations around the world.

Larry Crosby, BGS '71/MBA '77/PhD '79, s a
professor and the dean of Oklahoma State
University's Spears School of Business.
Most recently Larry worked as chief loyalty
architect of the customer experience
practice at Synovate Ltd. He also founded
and served as chairman and CEO for
Symmetrics Marketing Corp., a customer
loyalty research and consulting business.
He sold Symmetrics to Synovate in 2004.
Before founding Symmetrics, Larry was
CEO and managing director of CSM
Worldwide and was a faculty member at
Arizona State University, the University of
Michigan, and the University of Nebraska.
Despite his work at OSU, Larry’s family ties
run true blue — his sister, Elaine, earned
her BBA at Ross in 1980, and his daughter
graduated from U-M with a degree in

psychology and communications.

Gabriel Shaheen, MBA 77, was elected
chairman of the board of the Horace
Mann Educators Corp. following its May
annual meeting of shareholders. Gabriel
also serves as a director of Steel Dynamics
Inc., the fifth-largest carbon steel producer

and one of the largest metals recyclers in

DIVIDEND FALL2010

Franck Moison,
MBA *77,is COO, emerging

markets, for Colgate-Palmolive

Co., responsible for Latin
America, Asia, Eurasia, and
Africa/Middle East. Franck
joined Colgate France in 1978

as an assistant product manager
and progressed through a series
of marketing and executive
positions with increasing respon-
sibility throughout Europe. In
2007 he was named president of
global marketing, supply chain,
and technology for Colgate-
Palmolive Co., managing 25,000
employees. Franck was elected
Manager of the Year in 2000

by EDHEC France. While in
Europe, he was chairman of

the board of Gaba (Swiss

Oral Co.) from 2004-07 and

a board member of ECR
(Efficient Consumer Response)
Europe from 2000-07.

the U.S. He retired from Lincoln National
Corp. in December 1999 after more than
22 years of service, including roles as
chairman and CEO of Lincoln National
Reinsurance, managing director of Lincoln
UK., and chairman and CEO of the
Lincoln National Life Insurance Co. Since
May 2000, Gabriel has been a partner

of NxtStar Ventures LLC.

Cletus (Mel) Bost Jr, MBA 78, has been a
project and program manager for the past
30 years with the energy and automotive
industries. He currently authors a blog

on program management office (PMO)
activity, which can be found at www.
melbostpmoexpert.com. For the past eight
years, Mel has been involved in organizing
and developing the processes, standards,
and procedures for PMOs at two major
corporations: ConocoPhillips and Tosco
Corp. He has worked closely with the
PMO Executive Council in Washington,
D.C. to define best practices for project
management processes. T his has resulted
in translating the PMO best practices of
companies like American Express Co.,

the Procter & Gamble Co.,, Eli Lilly & Co,,
and others into actionable organizational

structures. Mel and his wife, Linda Bost,

MBA ’73, reside in Owasso, Okla.

John McCreery, MBA 80, is director of the
Master of Global Innovation Management
(MGIM) Program at the North Carolina
State University Jenkins School of
Management. The MGIM Program was
launched in 2008 in partnership with the
Université Paul Cézanne IAE Graduate
School of Management in Puyricard,
France. It's designed to bring together
students, primarily with technology or
engineering undergraduate degrees, from
the U.S. and other countries to study
business management. John joined the
NC State University College of Manage-
ment in 1997 and has focused on innova-
tion management, healthcare performance
improvement, and the emerging area

of service science. His teaching, research,
and executive education activities have
spanned Europe, Asia, and Africa.

Howard Prager, MBA 80, is director of Lake
Forest Corporate Education at Lake Forest
Graduate School of Management near
Chicago, where he partners with corpora-

tions to create business and leadership



certificate programs. Howard and his team
recently shared a 2010 Excellence in Practice
Award from the European Foundation

for Management Development with their
client HSBC North America. The award
recognized the Advanced Consulting Skills
program, which Lake Forest has delivered to
HSBC for the past four years. In other news,
Howard reports he has taken his Dixieland
band to Germany the past three years to
play an autumn festival called Gut Basthorst.
“That’s been great fun,” he says.

Andrew Mansinne, MBA "85, recently was
named president of Aveniu Brands, a fine
wine and spirits company owned by Spain’s
Codorniu Group. He oversees the Aveniu
Brands portfolio of wines and spirits; its sales

and marketing organization; and its opera-

EdIMICHIGAN
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tions, finance, and administrative functions.
He has been involved in the wine and spirits
industry for 25 years. Prior to joining Aveniu
Brands, Andrew was VP of marketing at
Fosters Wine Estates, where he led a team
of nearly 100 brand and consumer-direct
professionals, overseeing strategy, commer-
cial activities, and brand business processes
for 44 brands. Before joining Foster’s, he
spent 12 years at the Brown Forman Corp,
where he most recently served as senior VP
and managing director.

Mark Trudeau, MBA ’88, recently was elected
to the board of directors of Pharmaceutical
Research and Manufacturers of America.
Mark is president of the U.S. region of
Bayer Schering Pharmaceuticals AG and

served as interim head of the company's

global specialty medicine business unit
during 2010. He has more than 25 years

of experience in the pharmaceutical
industry. Prior to joining Bayer in 2009,

he headed the immunoscience business at
Bristol-Myers Squibb, where he held senior
leadership positions in marketing and
commercial operations, including president
of the Asia/Pacific region, president and
general manager of BMS Canada, and
general manager/managing director, UK.
He previously held positions at Abbott
Laboratories, Eli Lilly & Co., and E.I.
Dupont de Nemours and Co.

Mark Chekal-Bain, BBA 89, is district director

for California state assembly member

Nancy Skinner (D-Berkeley). Prior to
continued on p. 57 »

Think Globally
Celebrate Locally

WORLDWIDE CLUB DAY

10:: 27 :: 10

www.rossclubs.org
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{ ALUMNI SPOTLIGHT }

Every Number Tells a Story

Colleen Newvine Tebeau, MBA "05, Seques from
News Reporter to Head of Market Research at the AP

olleen Newvine Tebeau, MBA 05,

is a storyteller at heart. A former

newspaper reporter, she continues
to tell stories as a freelance writer and
author of the blog, Newvine Growing. But
her position as head of market research for
the Associated Press (AP) requires her to
generate stories from an unconventional
source — numbers.

“A spreadsheet is similar to an interview
with a source,” Tebeau says. “I look at it
and ask what story it’s trying to tell me.
Then I communicate that story to the
people who need to know it.”

The AP is a not-for-profit news coopera-
tive owned by a consortium of U.S. news-
papers. Tebeau’s initial job at the organiza-
tion, as deputy director of U.S. newspaper
markets, was to keep those owners happy
by helping member newspapers with sales
and marketing. It was a hybrid position
that also included managing the newspaper
customer database. “If we needed to know
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Colleen Newvine Tebausum
MBA 05, lets the data
tellthe story at the AP:

how many of our customers bought a
photo service, or how much annual
revenue we had from college newspapers,
I was the go-to person,” she says.

During an internal reorganization in
2008, Tebeau sensed an opportunity.

“I thought to myself, ‘If I were going to

do any job at the AP, what would I want

to do and how can I make that happen?”
She considered the fact that the firm didn’t
have a central office for market research.

It usually was handled at the department
level, such as among newspapers, broad-
cast media, and new media. She saw value
in consolidating the work to achieve
efficiencies of scale and gain a more holistic
understanding of members’ needs.

So Tebeau wrote a job description.
Then she pitched the chief revenue officer
as to why the position needed to exist —
and why she should be the one to hold
it. Fortunately, the VP for marketing
operations also saw the value of a market

research role on her team. “A meta-level
role such as mine hadn’t existed before,”
Tebeau says. “It’s a huge honor to be the
first person to hold such a position in a
company the size and age of the AP.”

Today Tebeau is responsible for sup-
porting market research needs company-
wide and is the AP’s only full-time market
research professional. Depending on the
situation, she either relies on existing third-
party data or leads the research initiative
using outside consultants. Given the chang-
ing trends in media — and the newspaper
industry in particular — the job can take
her in anumber of directions. One recent
project looked at consumer attitudes
toward the AP and opinions on leading
news organizations, including her own.

The rise of online and mobile news
sources has provided challenges for the AP,
but Tebeau is confident the organization
is well-positioned for the future. “We still
have to be first and accurate and well-
written, regardless of the platform,” she says.
“We are a 24/7 news organization that was
initially oriented toward newspapers. Then
broadcasters, then websites became part of
the mix. So this is the next evolution for us.”

Tebeau discovered journalism when
she needed a fifth-hour class her junior
year of high school and began working
on the school newspaper. By the time she
entered the Ross Evening MBA Program,
her love of journalism fueled her desire
to gain the business skills necessary to
help the industry adapt to changing media
trends. Along the way she discovered an
affinity for statistics and market research.

“If you dug through the files and read
my application essay,” she says, “I would
basically be describing the job I have
today as the reason I wanted an MBA.”

—Amy Spooner
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Todd Michael Hall, BBA 91,
is president of Glastender Inc., a Saginaw,
Mich.-based manufacturer of bar and
restaurant equipment with more than

160 employees. In June Todd achieved
one of his creative goals as frontman of
the band Burning Starr when the group
released Defiance on Magic Circle Records.
“I've been singing in bands off and on for
25 years, and though | have recorded many
times, this is the first time a label has paid

for the recording and release of a CD,”
Todd says. Burning Starr features guitarist Jack Starr, previously of
Virgin Steele, Devil Childe, Phantom Lord, and Guardians of the Flame.

Defiance is available at Amazon.com; Burning Starr videos can be

viewed via YouTube.

< continued from p. 55

joining Rep. Skinner's team, Mark worked

as a government and community relations
officer at the Lawrence Berkeley National

Laboratory.

Michael Davis, BBA 89, is raising capital for

a second fund in his role as director of
investor relations at Gorelick Brothers
Capital LLC in Charlotte, N.C. Founded

in 2003, Gorelick Brothers Capital is a
privately held capital management firm
focused on alternative investing. This fund
of funds focuses exclusively on distressed
residential mortgages and mortgage-backed
securities. The fund will invest with 12-15
managers in three sectors: residential whole
loan acquisition and servicing, nonagency
residential mortgage-backed securities
trading, and agency mortgage arbitrage
and trading. Michael, a CPA and CFA,
held previous positions with National

City Bank and Bank One Corp.

Robert Robinson, MBA 89, is /P of Charles
River Associates (CRA), working out

of the Chicago office. His focus is on the
electric power distribution sector, including

smart grid developments, network

commercialization, pricing, and the future
of retail markets. Prior to joining CRA,
Robert was with Booz & Co.

Paul Selvin, BBA 89, recently was named by
Barron’s magazine as one of the top 1,000
financial advisers in the United States.
Paul is senior VP, investments, at Merrill
Lynch in New York. He is an international

financial adviser and wealth management

adviser at the firm. “This recognition serves

as a testament to the personalized and
strategic financial guidance Paul provides
for each client to help them pursue their
financial goals,” says Linda Houston,

managing director for Merrill Lynch in

New York.

Dan Williamson, BBA 96, currently is enrolled
at the University of lowa College of Law in
lowa City. Prior to law school, Dan worked
as a photojournalist at the lowa City Press-
Citizen. He embarked on his news career
after attending graduate school at the
University of Missouri. Dan and his wife,
Francie, live in West Branch, lowa. Samples
of Dan’s journalism work can be found at

his website, danwilliamsonmedia.net.

alumni updates {Class Notes}

David Wu, MBA 99, founded China Link
Capital, a cross-border M&A advisory

firm based in Beijing. The firm’s goal is

to help middle-market multinationals
establish footholds in China. The company
also helps expansion-stage Chinese
companies locate private equity and
venture capital financing. Since 2009,
China Link Capital has seen an increasing
number of Chinese clients looking to

acquire businesses overseas. Previously
David worked for JPMorgan Chase,
BOCI, and Lazard Ltd.

Bong Hwan Kim, MBA 00, recently was
appointed as an assistant professor at
the Kogod School of Business at
American University in Washington, D.C.

Wayne Hsu, MIBA 96,
has rejoined Citibank as a director/
deputy, financial institutions of
global banking, in Taiwan.
Wayne has held a number of
roles during more than 10 years
with the bank. He began in 1996
as a management associate,
acted as financial institutions
relationship manager, and later
moved to fixed income as sales.
From 2007-10, Wayne was the
head of the financial products
division at SinoPac Securities.
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After the Gold Rush

Paul Habibi, MBA 03, Builds a Solid Foundation in L.A. Real Estate

LA. real estate developer
Paul Habibi, MBA '03, has
stayed afloat in a volatile
industry by sticking to

the basics.

hen the decade-long gravy train in real estate screeched
to a halt in 2008, developer Paul Habibi, MBA *03,
watched a lot of companies crash and burn.

His Los Angeles-based Habibi Properties LLC wasn’t one of
them. Instead of tapping new markets, growing through excess
leverage, and buying more property than the norm, Habibi
stuck to what he knew.

“From 1996 through 2006, if you could fog a mirror, you could
make money in real estate,” he says. “But this business is about
staying power and being able to come out of the next cycle alive,
without having to update your resume. Some guys grew faster
than we did, and when the market took a downturn, they all had
to start over again. I tried not to repeat the mistakes I had seen
many investors make in the past.”

Habibi Properties has a portfolio of some 1,500 apartment units
in the L.A. area, with an asset value of about $350 million. Most
of its buildings count between 20 and 100 units in Santa Monica,
Brentwood, Hollywood, and the South Bay. The company usually
holds properties for three to five years, with a few exceptions.

“Ilike that real estate requires wisdom, relationship building, and
common sense,” Habibi says of his current career. Previously he
worked in public accounting and investment banking. “Each property
is amini-business, so you have to have an entrepreneur’s mindset.”

During the real estate boom, Habibi used all his past experience
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to snag good properties. Real Estate
Investment Trusts (REITS) have access
to institutional capital and can outbid
his private firm. That’s why he prefers
maintaining long-term relationships in
a market he knows. Some competitors
grew faster by doing deals with loan-to-
value ratios of 85 to 90 percent, but Habibi
resisted going higher than 65 percent.

“We were as aggressive as the next guy,
but in another sense we were somewhat
cautious in our capital structure,” he
says. “When you put too much leverage
on your properties, you can get caught.
When you make an investment, you have
to keep an eye on the downside.”

Not that the past couple of years
haven’t been tough. Habibi mostly is in
asset-management mode and isn’t doing
alot of buying. But he also doesn’t have
any properties in distress. He credits much of his success to lessons
learned from professors and colleagues who had weathered
previous boom-and-bust cycles.

“My father had done quite a bit of real estate investing, so
Iremember the downturn in the early 1990s,” he says. “I always
listened when professors explained that leverage can have
dangerous aspects when abused. It can help you get to your
destination quicker, but it’s also a double-edged sword.”

These days Habibi is sharing some of those strategies with the next
generation of real estate moguls. He teaches two courses at UCLA
Anderson School of Management — real estate finance and real
estate development. He mixes theory with real-world pragmatism,
taking students through case studies and post-mortems.

“I do make a point to interject some wisdom,” he says. “Enroll-
ments in real estate classes have fallen a little, but students listen
more intently when you talk about what happened over the past
few years, especially with mortgage-backed securities.”

Habibi has considered expanding into territory beyond L.A.
or becoming a REIT in the future. He plans to be careful, as usual,
without thinking he has all the answers.

“I’m not going to take credit for knowing that real estate
would fall in 2008,” he says. “But our business moves in cycles,
and you have to be ready for when it happens. So far, we’ve been
fortunate.” » —Terry Kosdrosky
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Candace TenBrink,
MMBA *97, tapped into her

Wolverine spirit on the ski slopes

this year to earn a medal in a
slalom race at the Alyeska Resort
in Girdwood, Alaska. “l got a

lot of comments on the shirt!”
she says. Candace recently
moved to Houston, where she

is preparing to embark on her
third post-Michigan career after
working on Wall Street and

producing films.

Richard Lui, MBA 01, is an anchor for
MSNBC, based in New York City. Richard
began anchoring MSNBC dayside

Aug. 30. He joined MSNBC from HLN,
where he anchored the 10 a.m. hour

of “Morning Express.” He also led the

network’s morning political coverage,

reporting daily on “Morning Express with
Robin Meade.” During five years at CNN
Worldwide, Richard anchored live coverage
of such breaking stories as the 2009 Gaza-
Israel War, the Virginia Tech Massacre, the
2006 Hezbollah-Israel War, the Mumbai
train terrorist bombings, and the Enron
verdicts. Richard’s most recent fieldwork
was in the Gulf of Mexico during the first
week of the BP oil spill. Richard also was

a founding anchor of CNN.com Live,

the first online news network with full,

live programming.

David Burke, MBA 02, is treasurer and CFO
of Diversified Restaurant Holdings Inc.

in Southfield, Mich. He has served as a
member of the company’s board of
directors since its inception. David joined
the company from Federal-Mogul Corp.,
a leading global supplier of powertrain
and safety technologies in the automotive
industry, where he held roles of increasing
responsibility in finance, marketing, and
corporate development. At Diversified
Restaurant Holdings Inc., David oversees
accounting and internal controls, treasury

and finance, and information systems.

Sarah Kruer Jager, BBA'04, is a principal of
investment and development for Monarch
Group. Monarch is a private real estate
investment and development firm located
in La Jolla, Calif. Sarah is responsible for
the identification, evaluation, and manage-

ment of investments as well as various

alumni updates {Class Notes}

investor relations activities. She also is

a founding member of the Monarch
Investment Funds real estate private
equity funds family. The investment firm
is co-owned by her father, Patrick Kruer,
and Sarah says working for her dad is like
“icing on the cake.” Prior to Monarch,
Sarah worked at UBS in Chicago as an
analyst in the mergers and acquisitions

and diversified industrials groups.

Felicia Chang, MBA’06, is co-founder and
CEO of Global Wave Today (GWT),

a Rochester, Mich.-based firm that spe-
cializes in helping local businesses get a
foothold into emerging markets in China.
GWT helps companies assess China
market entry viability; identify opportunity
and evaluate target markets; provide a
roadmap for expanding to China; and
recommend an entry plan. Felicia started
her career as an urban planner in China’s
initial wave of city development, where she
led several award-winning projects. She
has spent many years working in corporate
America with global teams that encompass
multiple regions and cover such broad
business disciplines as strategic planning,
forecasting, marketing, engineering, design,
and operation. Felicia also started and
operates a design visualization company
using resources from the U.S. and China to
serve global clients. She continues to form
partnerships in both the U.S. and abroad
to engage business relations between the

US. and China.

Jonathan Alloy, MIBA 03, :nd Rashidah (Lopez) Morgan, MIBA 03,
recently proved that it is a small world after all. Jonathan relays the following anecdote, which
he says “highlights the network value” of a Ross MBA: “Several years after graduation, and after
various job changes, | joined Wells Fargo Bank in San Francisco, and Rashidah joined Wachovia
Bank in Charlotte, N.C. At the nadir of the meltdown in 2008, Wells Fargo bought Wachovia
and began merging the marketing teams. As it happens, out of the hundreds of products
offered by our banks, Rashidah and | were both working on our respective companies’ debit
card products. And so, as of June, we now are in the same small group of eight people.”
Jonathan is VP of Wells Fargo debit card marketing.
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Exercising Fiscal Fitness

Ryan Mack, BBA '97, Empowers Clients Through Financial Literacy

Ryan Mack, BBA '97,
teaches financial literacy [J§F%
| to the nextigeneration. 5
T .l

eople of all income levels should have access to

financial planning services,” says Ryan Mack,

BBA ’97, “because everyone should be good
fiscal stewards of their assets.”

Mack is the president of New York-based Optimum
Capital Management LLC. He founded the company in
2004 to fill an industry void left by traditional financial
services firms, which mostly cater to high-net-worth
clients. Like his idol Suze Orman, Mack has a passion
for sharing knowledge. Optimum Capital Management
allows him to advise and educate underserved clients
across a broad fiscal spectrum.

“Whether you are a potential client who wants to
invest, an individual who wants to start a business,
afamily that seeks the proper insurance to cover their
financial needs, or a group that seeks the knowledge
of financial empowerment, we have a passion to teach
and serve you,” Mack says.

The one-time stock trader had been working at
Knight Equity Markets when he decided to strike out
on his own. While generating profits never was his
primary goal, Mack is the first to acknowledge the
first few years at Optimum weren’t exactly optimal.
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The electricity at his apartment was cut off because he
couldn’t always pay the bills, and he consistently was
giving advice to people who were better off financially
than he was.

But Mack kept investing time and energy in the
venture, confident he could reap rewards in other ways.
He conducted free financial planning workshops each
month, many geared toward teens. “Teaching youth
financial literacy is partly a selfish endeavor,” he
says. “If youth are making money in a legitimate way,
it means there’s less chance they’re going to cause
trouble for society.”

As Optimum Capital took root, its nonprofit branch,
the Optimum Institute of Economic Empowerment
(OIEE), also blossomed. OIEE’s mission is to create
and implement tangible economic empowerment
programs focused on financial literacy within commu-
nities of need. One of its most successful programs, All
About Business, delivers a financial literacy curriculum
to high school students, who then teach it to adults.
The group has spread across the country; its members
include high school students and PhDs who write
newsletters and engage in community empowerment
workshops.

Mack now is writing a book about financial literacy
called Living in the Village, due out in April 2011. The
title reflects his message that financial literacy is not
a solitary pursuit.

“The strength of the village depends on everyone,”
he says. “The book will emphasize the idea that what
you do can empower other people.”

Mack practices what he preaches. He has traveled
to South Africa to promote economic empowerment
initiatives, conducted homebuyer workshops for
New York’s Department of Housing Preservation and
Development, and received the Tom Joyner “Hardest
Working Financial Adviser” national award. He regu-
larly appears on major networks like CNN and BET
to discuss how financial issues impact the economy:.

“I want people to understand and get excited
about implementing [financial literacy] in their lives,”
Mack says. “I bring a comprehensive knowledge base
to the table, and I give people real answers.”

—Leah Sipher-Mann

Seven Steps
to Financial
Freedom

“This investment strategy
combines and maximizes
principal security, capital
appreciation, and risk
protection,” says Ryan
Mack, BBA "97, founder
of Optimum Capital
Management LLC.

¥ Get your house

in order. Review your
insurance policies, estate
planning strategy, cash-
flow management, and
credit to make sure they're
aligned with your goals.

B} Eliminate all high-
risk debt. Eliminate any
debt with a high risk of
inflated interest rates,
like credit cards, as soon

as possible.

] Effectively allocate
your company’s retire-
ment plan. Many com-
panies offer programs
that serve as excellent
tax-deferred investment
strategies to enhance

retirement savings plans.

I Establish an

emergency fund. Having

six to 12 months of living
expenses in @ minimum-
risk account is paramount
in providing for unplanned
expenses.

B Establish an
individual retirement

account.

K Eliminate low-risk
debt. Full ownership

of big-ticket items like
houses and cars can pro-
vide a sense of security.

4 Establish a diverse
and comprehensive
investment strategy.

TESY OF RYAN MACK
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Raghav Kheria, BBA ’06, currently is running
Farinni Jewellery Pvt. Ltd,, located in Kolkata,
India. The company was formed with the
objective of expanding Farinni Group’s
foothold in the fashion accessories market.
Farinni started out designing sterling silver
jewelry and now is supplying stainless steel
and base-metal jewelry. Raghav read about
Chicago-based jewelry designer Jessica
Constable, BBA 07, in the spring 2009
issue of Dividend and now is manufacturing
product for Constable’s Jess LC line.

Ross Nordin, MBA '06, recently published
Voices from the Inside: Case Studies from
a Tennessee Women's Prison (University
Press of America, 2009). The book
examines the history of prohibition in the
United States and analyzes empirical data
pertaining to the incarceration of female
drug offenders in Tennessee. Ross and

his co-author interviewed 60 inmates at

a maximum-security prison as part of their
research. Meanwhile, Ross teaches finance
and microeconomics at Irvine University
in Cerritos, Calif. In addition, he is working
with two nonprofits that help minorities
preserve their homeownership, and is

raising capital for private equity deals.

W. Patrick Davey, MBA’08, recently was named
to the board of directors of the Accredita-
tion Association for Ambulatory Health
Care (AAAHC). Pat has represented the
American Academy of Dermatology on the
AAAHC board since 1994 and serves as
chair of the AAAHC surveyor training and
education committee. He also has an MD
and is president of Dermatique, a cosmetic
and dermatology practice in Lexington,

Ky. In addition, Pat has served as a clinical
professor of dermatology and internal

medicine at the University of Kentucky.
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Saulo Rozendo, MBA 10, is the
global green building marketer for Dow
Corning's construction industry division.
He will be responsible for identifying and
partnering with global building leaders to
implement green building solutions from
Dow Corning to achieve innovative build-
ing designs and increased energy efficien-
cies. Saulo brings a host of green building

John Chang, MBA 09, recently entered a spe-
cial program at WellPoint Inc. that grooms
high-potential physician candidates with
business backgrounds for senior leader-
ship positions. WellPoint is the largest
healthcare benefits company in the United
States. John previously was a divisional
head of a head and neck surgery group at
Summit Physician Services, an affiliate of
Summit Health in Chambersburg, Pa.

Joseph Henry, MBA’09, recently signed an
agreement for his company, Winding River
Restaurants LLC, to operate 13 Smashburger
restaurants in the Nashville, Tenn., metro area.
Smashburger is a fast-casual, “better burger”
restaurant franchise slated to have some 100
stores in more than 15 states by the end of the
year. ‘After first trying Smashburger, we loved
the concept and the food and realized its
potential right away,” Joseph says. He is man-

aging partner of Winding River Restaurants.

Lawrence Fitzgerald, MBA 10, recently
assumed the role of VP, neuroscience

therapeutics, for Lundbeck Research USA.

Previously he worked for AstraZeneca

experience to Dow Corning, having led
more than 50 green building projects
within South America and Southeast Asia.

Pharmaceuticals as director and head of
neuroscience at its psychiatry research
center. He also spent six years at Pfizer

in both Ann Arbor, Mich., and Groton,
Conn., where he co-founded the first

unit dedicated to autism research in the
pharmaceutical industry. Lawrence has led
multiple drug discovery project teams that
have advanced candidates into preclinical
and clinical development, and he is a
recognized expert in neuropharmacology
who has published more than 50 research

articles, reviews, and book chapters.

Samantha Kelman, BBA '10, organized a spin-
ning challenge at Real Ryder Revolution
Studio in West Bloomfield, Mich., as part
of the annual Mothers, Daughters, Sisters
& Friends breast cancer fundraiser. The
fundraiser featured Olympic gold medalist
Peggy Fleming. Samantha’s spinning event
raised $16,000 for the Francee & Benson
Ford Jr. Breast Care and Wellness Center
at Henry Ford West Bloomfield Hospital
and attracted more than a dozen sponsors.
The center offers a nationally recognized

multidisciplinary breast cancer program.

Do you have news to share with Ross classmates? We'd love to hear from you. Send your class notes to rossdividend@umich.edu.
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Serving Up Happiness

Melissa Li, MBA 01, Markets Coke on a Global Stage

arge-scale, global events represent just another day at the
office for Melissa Li, MBA *01. These days that office is the
Happiness Factory, also known as the Coca-Cola Corporate
Pavilion at the 2010 World Exposition in Shanghai. Before that,
Li could be found at the Coca-Cola Experience Center at the
2008 Beijing Olympics.
“Both are once-in-a-lifetime experiences that have given me

aunique chance to develop my general management skills,” she
says. “Despite the tremendous challenges, the achievements one
can get from such projects are not very common.”

Liis director of the soft drink giant’s pavilion for the duration
of the Expo (formerly known as the World’s Fair). The event,
expected to draw 70 million visitors during its six-month run,
showcases innovation and economic progress. It features some
200 pavilions hosted by countries and international organiza-
tions, all centered on the Expo’s theme, “Better City, Better
Life.” At 21,000 square feet, the Coca-Cola pavilion is one of
18 corporate pavilions at the event, 13 of which are owned by
Chinese companies.

Li’s team named its pavilion the Happiness Factory in keeping
with Coke’s 2007 happiness advertising campaign. The 6,000
visitors who come through each day are required to yell “happiness
factory” as loud as they can before a “happiness meter” determines
whether to allow them access to the site. Once inside, visitors
explore areas that focus on the history of Coke and how it’s
manufactured. They also can sample new product innovations.
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Li’s role incorporates everything from
overseeing the physical construction of the
pavilion to marketing the products inside. She
is the final voice on decisions ranging from
budget adjustments to severe weather contin-
gency plans, and relies on her team of several
hundred people to execute daily operations
while she handles ad hoc situations. She may
be asked to navigate government bureaucracy
at one moment, then negotiate an issue
involving college-age employees the next.

“The analytical thinking, problem-solving,
and communication skills required for
project management are the same for all
disciplines,” Li says, noting the Beijing
Olympics served as the ideal training ground
for her multifaceted role at the World Expo.
“With the Olympics, we learned as we went
along. Although we made a lot of mistakes, what we gained from
them was invaluable.”

At the Expo, Li and her associate director alternate a two-on,
two-off daily schedule. On-site days begin with an 8:30 a.m. briefing
and conclude with a final walk-through of the closed facility around
11 p.m. The schedule can be grueling, but Li has done it before.

“The Olympics were 16 straight days, and we saw about 10,000
visitors a day,” she says. “For the Expo, we're seeing fewer daily
visitors but a bigger population overall, since we go nonstop
for 184 days. The Olympics were like a 100-meter dash, and the
World Expo is a marathon.”

The two events challenged Li to tailor Coke’s marketing message
to two very different audiences. “The Olympics is about the passion
of sports, while the Expo focuses on innovation,” she says.

To that end, Coke is using the Expo to advocate environmental
consciousness by showcasing its latest efforts in sustainable pack-
aging and marketing. The pavilion also sells souvenirs produced
from recycled plastic bottles. In addition, the bottle for its new
Super Chill Coke is made partially from sugarcane. When people
open it, ice forms on the inside, creating a memorable consumer
experience. “People’s eyes get so wide,” says Li. “They think it's magic.”

Although Li hasn’t had much opportunity to experience the
two historic events of which she has been a part, she says the
work is its own reward. “I love it when someone finishes our
experience — be it a senior officer or a regular visitor — and
comments on how much they enjoyed it.” » —Amy Spooner
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Lawrence A. Rubin, AB 34, passed

away May 11. Lawrence was born in

St. Ignace, Mich. He was instrumental in
the construction of the Mackinac Bridge
and authored two books about the bridge:
Mighty Mac: The Official Picture History
of the Mackinac Bridge and Bridging the
Straits. He was the first executive secretary
of the Mackinac Bridge Authority, serving
from its creation in 1950 until he retired in
1982. He was inducted into the Michigan
Transportation Hall of Honor in 1988.
“Larry’s legacy will last forever,” says Kirk

Steudle, state transportation director.

Peter Chris Dendrinos, BBA 51, died in July
at age 84. Peter was born in Muskegon,
Mich., and graduated from Muskegon
Heights High School in 1944. He was a
member of the varsity football team when
he attended Michigan State University.
After completing one term, he answered
the call of duty and joined the United
States Air Corps. In 1946 Peter enrolled
at the University of Michigan, where he
earned his BBA. He was a member of the
1947 national champion and Rose Bowl
champion football team. Upon graduation
in 1951, he worked for 3M Co. until joining
his family business in 1954. Peter started

Chef Pierre Inc. in 1956, a frozen pie com-

pany that merged with Sara Lee in 1988.
Leading and growing Chef Pierre gave him
great enjoyment. Peter served as a trustee
for Munson Medical Center in Traverse
City, Mich,, from 1972-82, and the Interlochen
Center for the Arts from 1974-90. He also
served as a director for National Bank and
Trust, Universal Foods-Milwaukee, and the
Michigan Bell telephone company. Peter
served as a Traverse City city commissioner
from 1975-78 and was the mayor of Traverse
City in 1978. He also was a member of the
Traverse City Rotary.

Dallas Lee Jones, professor emeritus of labor
and industrial relations, passed away April 24.
He was born in Detroit, Texas, on Nov. 23,
1920. In 1943, as a soldier in the U.S. Army,
Dallas was deployed to the European
Theater, where he was awarded two
Bronze Stars. After returning home, he
attended Augustana College in Rock
Island, lll., where he received his bachelor’s
degree. Dallas then attended Cornell
University, where he earned master’s and
doctorate degrees in labor history. Before
moving to Ann Arbor in 1956, he was a
faculty member at the Leeds School of
Business at the University of Colorado,
Boulder. From 1956 until his emeritus

retirement from the University of Michigan,

you could always count on.”

obituaries {Class Notes}

Dallas served as a professor and chair in
the Department of Labor and Industrial
Relations. During his time at the business
school, Dallas authored and co-authored
numerous articles and books on labor
relations in the United States. He served
as president of the National Academy of
Arbitrators in 1993-94.

(ragin Elizabeth Brown, a student in the MBA
(lass of 2011, passed away May 17 in Boston.
She was 28. A native of Glens Falls, NY,,
Cragin had a passion for global travel,
honoring and embracing diverse cultures
through trips to Europe, Asia, Africa, and
the Middle East. She graduated cum laude
from Middlebury College in Vermont and
went on to work at the International School
of Munich, Germany. Prior to attending
Ross, she worked in public relations for the
Manhattan firms Strategic Group and
LaForce and Stevens. “In just eight short
months, Cragin touched so many lives

at Ross,” says Andrew Driscoll, MBA 11,
who had known her since high school.
“She enjoyed every minute of every day
and you could always count on Cragin to
brighten your day with her smile, a quick
joke, or one of her famous hugs.” Ross
classmates honored Cragin at a memorial
in the fall.

Maxie Clarence Maultshy III, MBA 00, passed away
July 25 of cancer. He was born May 31, 1970, in Madison, Wis., and raised
in Lexington, Ky. Inspired by his father, Maxie had an insatiable appetite

for knowledge and growth. In 1993 he graduated from the University of
Nevada, Las Vegas, with a bachelor of science in engineering. After five years
in software engineering at Nortel, Maxie decided to pursue his other passion:
finance. He earned his MBA in 2000 and held finance-related positions at
PricewaterhouseCoopers LLP, Ziegler Capital Markets LLC, and Fort
Management Inc. His positive experience at Fort led him to start his own
company, Tercero Capital Management Group. Maxie is survived by his

wife of 18 years, Doris Maultsby; son, Maxie IV; and a baby due this fall.

“We all remember Maxie as a smart, fun, kind, and energetic person,” says
classmate Cecil Shepherd, MBA "00. “But above all, Maxie was a true friend
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First Person

My Inkredible
Journey

n July 2008 I became a small business owner

when I opened Sweet Revenge, a cupcake,

wine, and beer bar, in New York City’s West
Village. I had been laid off 18 months earlier and
decided it was time to call my own shots.

My menu pairs imported beers and wines with
artisan cupcakes baked in rustic parchment paper
and frosted with edgy mohawks. Reggae, bossa
nova, and Latin tunes play on the iPod. I've styled
my internationally inspired bar like a vintage

European café.

In March 2010 I received a phone call
from a creative agency that had inter-
viewed me several months earlier about
my life in small business. They shared
amazing news that their client, Chase
Card Services, had chosen me, from all
the entrepreneurs they’d interviewed, to
represent Ink™ (Chase’s small business
credit card portfolio) in an upcoming
national advertising campaign.

On May 11 and 12, a huge production
crew closed down the street and
descended on Sweet Revenge. There
must’ve been about 50 crew members
buzzing about wearing headsets in front
of my business. A huge makeup trailer
was parked on the block. A food tent was
stationed on the corner. This was the
real deal. One of my dear friends even
gave me a bowl of green M&M:s so I could
get my diva groove on.

For the TV commercial, I went in for
hair and makeup at 8 a.m. Ifonly I could
have a personal stylist every day! For
the next eight hours, they filmed me
interacting with patrons (a couple were
my real-life regulars who also happen

64 DIVIDEND FALL2010

to be actors), working in my basement
office, and serving my desserts and
drinks. We took a short break for a late
lunch and then hopped in a van headed
to a Wall Street office building. For a
few hours, the crew filmed me in a sea of
cubes looking bored out of my gourd and
sketching the facade of Sweet Revenge.
By 8 p.m., I was out of my suit and heels
and back in my bar attire — jeans, boots,
and a top. I went over to Sweet Revenge
and celebrated with friends visiting from
Indiana until we closed at 11 p.m. During
the production, I had the phenomenal
opportunity to work with director Tony
Kaye, a Clio award winner who directed
American History X. It was a blast having
huge cameras, lights, and backdrops
everywhere. It was completely surreal.
On July 5, six days before I celebrated
my second-year business anniversary,
the national ad campaign launched with
a 30-second spot on primetime networks
and cable. Full-page color ads are running
in The Wall Street Journal, The New York
Times, INC. Magazine, and Entrepreneur,
and there’s a national radio campaign too.

Marlo Scott, MBA ’99, Owner, Sweet Revenge, NYC
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Ironically, the print ad is running in
Fortune magazine, which laid me off in
early 2007. Talk about sweet revenge.

T am very grateful to the folks at Chase
for this remarkable opportunity. It’s a
game-changer on a strategic level for
me as I grow my business and also at the
nuts-and-bolts retail level, helping drive
new patrons to my wine bar. The impos-
sible is possible, and the dream is real.

Cheers to living happily ever after.

To see the commercial and print ad, visit the
In the News page on www.inkfromchase.com.



O LLES Connections

You've always had a social network.

Facebook. LinkedIn. Twitter. Social networking tools are cool and
often useful. But, in a sense, they’re not new. As a graduate of Michigan’s
Ross School, you already belong to one of the most enduring social
networks in the world. Think of it as 40,000 connections spread out
over all 50 U.S. states, 82 countries, and six continents. (Antarctica,
we’re coming for you.) Your network can provide leads, jobs, peers,
mentors, friends, ideas, and opportunities. But only if you’re connected.
Engage with each other. Engage with ideas.

Use it.
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SHOP ROSS MARKETPLACE

Visit www.rossmarketplace.com for
all your official Ross gear and apparel.

Take 10% off your
next online order

Enter FLTODIYV at checkout.
Expires January 31, 2011.
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