BBA CAREER PATHS & RECOMMENDED MARKETING COURSE PRIORITIES

Careers

14-Week Electives

7-Week Electives

308

310

311

312

313

315

318

323

325

407

303

316

321

Marketing Careers:

Brand Manager

Product Manager
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Business Development
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Channel Manager

Marketing Manager
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Segment Manager

Brand Marketing Practice
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Innovation Practice

Consumer Insights

Consumer Marketing Knowledge
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Marketing — Sales/Retail
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Advertising
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Other Careers:

Consulting
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Financial Sales/Trading

General Management

Strategic Planning
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Accounting

Commercial Banking

Computer Information Systems

Corporate Finance/ Investment Banking

Engineering Management

Human Resources
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Operations Management

Real Estate

Venture Capital/lnvestment Mgmt




Key for Priorities
1 = Strongly Recommended
2 = Recommended

14-Week Electives

308: Pricing

310: Management of Sales Operations

311: Advertising Management

312: Retail Management

313: Consumer Behavior

315: International Marketing Management
318: Marketing Research Design & Analysis
323: Services Marketing

325: New Product Management

407: Designing Persuasive Communications

7-Week Electives

303: Brand/Product Management
316: Sensory Marketing

321: Digital Marketing



